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I.   INTRODUCTION    

BACKGROUND  In 1991 the Southern Oregon Visitors Association (SOVA) contracted 
Southern Oregon State College s Southern Oregon Regional Services Institute (SORSI) to 
conduct a regional tourism study. This research project, entitled Economic Impact of Summer 
Visitors to Southwestern Oregon, covered Curry, Douglas, Jackson and Josephine counties 
and involved a series of intercept surveys at various locations throughout the region (visitor 
centers and attractions). This study provided SOVA the first ever data on the economic impact 
of tourism in the region, and defined the demographics of summer visitors.   

In 1997 a smaller Profile of Summer Visitors study was conducted by SORSI in Jackson and 
Josephine counties to update and provided comparison data to the 1990 study, but only for two 
counties (vs. four for the original study).    

While there has never been a comprehensive visitor profile study of the seven county SOVA 
region - Jackson, Josephine, Coos, Curry, Douglas, Klamath and Lake  in the last few years 
many convention and visitor bureaus (CVBs), cities, and some attractions have conducted some 
visitor research. 
    
CURRENT PROJECT  With the financial support of RCMP (Regional Cooperative Marketing 
Program) funding from the State of Oregon, DCG Research was commissioned by SOVA to 
conduct an ongoing, year-round research effort that builds on the 1991/1997 data base.  

The purpose of this research was to:  

1. Develop a universal survey instrument that allows participating CVBs and attractions to 
collect similar data, which can be compared to each other and to the 1990 and 1997 
studies, providing cities and counties current visitor profile data.   

2. Create a research system that collects monthly data from participating sites and 
provides four reports (quarterly) to SOVA and data recaps to all participants.   

3. Share visitor profile information with business in the region to help spotlight future trends 
and to use as a tool for evaluating regional marketing efforts and strategies.    
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II. METHODOLOGY  

Based on a 2004 Longwoods International Study of the size and structure of the 
Southern Oregon travel market, it is estimated that there were 19.1 million overnight trips 
to and in the state of Oregon. Of those, 2.5 million spent at least some time in the 
Southern Oregon region.  

COLLECTION METHOD - In order to collect meaningful and detailed data, on-site survey 
distribution and collection was used. Although this presents a potential risk of some self-
selection bias, the on-site method nonetheless offers three advantages over a mailed or phone 
survey method:  

1. By interviewing visitors at locations where they vacation, the on-site survey method 
enables SOVA to sample visitors that may be missed by other mail or phone surveys. 
Mail and phone surveys rely on information that is collected (usually by a hotel). As a 
result, these samples may exclude visitors that do not stay in hotels, such as people who 
stay with friends or relatives, people who stay in their RVs, or simply visitors who spend 
the day visiting a region while traveling to another location.  

2. A second benefit of the on-site method is that it reduces the problem of non-response 
bias. Some people do not respond to a mail or phone surveys, however because this 
survey is handed to people in a personal and interactive manner, the on-site collection 
method significantly reduces non-response. Historically, less than 5% of those contacted 
on-site decline to complete the survey.   

3. Finally, a visitor s ability to recall details of their trip diminishes quickly over time. 
Therefore, answers to questions about their travel experience are more likely to be 
accurate if answered during their trip, when details are still fresh in the visitor s memory.                           
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DATA COLLECTION LOCATIONS - A total of 3,468 surveys were collected at 11 locations 
from January 2008 through December 2008. Locations that have participated in this research 
project and the number of surveys collected each quarter are noted below:  

COAST LOCATIONS  

 
Location 

1st Qt 08 
Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Gold Beach

 

Visitor 
Center

  

51  114  171  0  336 

Brookings 
Visitor 
Center

  

43  100  99  28  270 

Bandon 
Visitor 
Center

  

118  326  396   61  901 

Coos Bay 
Visitor 
Center

  

35   58  32  18  143 

 

VALLEY LOCATIONS   

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Medford 
Visitor 
Center

  

79  161  413  59  712 

Ashland 
Visitor 
Center

  

0   23  3  0  26 

Grants Pass 
Visitor 
Center

  

74  84  67  8  233 

Roseburg 
Visitor 
Center

  

36  63  80  23  202 

Oregon 
Caves

   

0  0  101  0  101 

 

HIGH COUNTRY LOCATIONS  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Travel 
Klamath

   

58  143  210  66  477 

Crater Lake 
National 

Park

  

0  0  67  0  67 
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The following locations were invited to participate but choose not to participate for various 
reasons. The ones in bold did participate in a limited degree in the 2007 study.  

Lakeview Visit Center - Staffing Issues 
Hellgate Jetboat Excursions - Very Small sample (6 returns in 2008) 
Wildlife Safari - Staffing and Collection Issues 
Jacksonville Visitor Center - Staffing Issues  
Medford Hotels - Collection Issues  

Eagle Point Visitor Center - - Staffing and Collection Issues 
Colliding River Visitor Center, - Did Not Return Calls or E-mails 
Christmas Valley Chamber of Commerce - Staffing and Collection Issues 
Reedsport Visitor Center - Staffing and Collection Issues 
Bly Ranger District Visitor Center - Did not respond to request 
Seven Feathers Hotel and Casino Resort - Declined 
Kla Mo Ya Casino - Declined 
The Mill Hotel and Casino - Declined  

This report shares data for four quarters in 2008 and provides a recap of all data collected for 
the year. The margin of error for the overall study is +/-2%; however the margin of error for each 
and individual regional and location reports will vary depending on sample size.    

Research Team 

 

Nicholas Lougee, M.S. - Director of Research - Nick is an academically trained social science 
researcher and directs DCG Research's main office in Eugene, Oregon. He has handled 
dozens of local and regional projects for DCG over the past ten years. When not on assignment, 
he is a Social Science Learning Specialist at the University of Oregon and a Ph.D. Candidate in 
the Department of Sociology.  

 

1. The standard deviation score expresses the percentage of a variable's values that fall within a set interval when the variable is 
normally distributed. Two standard deviations include about 95% of the sample values and the corresponding score is 1.96; 
three standard deviations include approximately 99% of the values and its score is 2.58. (Czaja, Ronald and Johnny Blair.  
1996 Designing Surveys: A Guide to Decisions and Procedures.  Thousand Oaks, Calif.: Pine Forge Press. p. 126) 

2. Corrected for non-replacement by: n'=n/(1+((n-1)/N)). (Ibid. p. 127)   
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II. KEY FINDINGS AND TABLES  

ALL LOCATIONS AND REGIONS  

SOURCE OF BUSINESS  

 
SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

Visitors

 

83% 79% 84% 85% 81% 
Locals

 

5% 12% 4% 3% 7% 
International

 

11% 9% 12% 12% 12% 

 

VALLEY (I-5) 

     

Visitors

 

67% 67% 82% 87% 76% 
Locals

 

24% 24% 8% 6% 14% 
International

 

9% 9% 10% 7% 10% 

 

COAST (101) 

     

Visitors

 

86% 86% 84% 84% 83% 
Locals

 

5% 5% 3% 3% 5% 
International

 

9% 9% 13% 14% 12% 

 

HIGH COUNTRY (97) 

     

Visitors

 

86% 86% 88% 79% 86% 
Locals

 

5% 5% 0% 0% 1% 
International

 

10% 10% 12% 21% 13% 

 

PURPOSE OF TRIP  

  

PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

Vacation/Pleasure

 

64% 52% 65% 68% 58% 
 Friends/Relatives

 

12% 11% 11% 12% 17% 
Business

 

3% 5% 2% 2% 4% 
Travel Through

 

4% 6% 4% 4% 5% 
Business Relocation

 

1% 3% 1% 0% 2% 
Personal Relocation

 

4% 8% 5% 3% 4% 
Retirement Planning

 

3% 4% 3% 2% 2% 
Shopping

 

2% 2% 2% 2% 2% 
Other

 

6% 8% 7% 6% 6% 
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PURPOSE OF TRIP (CONT)  

  
PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
THE VALLEY (I-5) 

     

Vacation/Pleasure

 

51% 31% 48% 58% 46% 
 Friends/Relatives

 

17% 16% 17% 18% 16% 
Business

 

4% 8% 2% 3% 6% 
Travel Through

 

4% 6% 5% 3% 8% 
Business Relocation

 

2% 4% 2% 1% 3% 
Personal Relocation

 

7% 12% 8% 4% 6% 
Retirement Planning

 

3% 7% 4% 2% 2% 
Shopping

 

3% 3% 4% 3% 4% 
Other

 

9% 13% 9% 8% 8% 

 

COAST (101) 

     

Vacation/Pleasure

 

74% 69% 75% 76% 64% 
 Friends/Relatives

 

9% 7% 8% 7% 20% 
Business

 

2% 4% 2% 2% 2% 
Travel Through

 

4% 6% 2% 4% 3% 
Business Relocation

 

1% 1% 1% 0% 2% 
Personal Relocation

 

3% 4% 2% 3% 1% 
Retirement Planning

 

2% 3% 2% 2% 1% 
Shopping

 

1% 2% 1% 2% 2% 
Other

 

5% 5% 6% 4% 5% 

 

HIGH COUNTRY (97) 

     

Vacation/Pleasure

 

67% 50% 68% 71% 62% 
 Friends/Relatives

 

12% 8% 10% 13% 16% 
Business

 

2% 3% 2% 2% 3% 
Travel Through

 

6% 9% 6% 6% 5% 
Business Relocation

 

1% 6% 1% 0% 1% 
Personal Relocation

 

4% 12% 5% 2% 5% 
Retirement Planning

 

2% 5% 1% 2% 4% 
Shopping

 

1% 2% 2% 0% 0% 
Other

 

4% 6% 5% 4% 4% 
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DIRECTION OF JOURNEY  

  
PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
ALL LOCATIONS 

     
North

 
46% 48% 49% 44% 45% 

South

 

35% 33% 32% 37% 34% 
East

 

12% 11% 11% 11% 14% 
West

 

8% 8% 7% 8% 8% 

 

THE VALLEY (I-5) 

     

North

 

41% 44% 42% 40% 40% 
South

 

36% 35% 35% 36% 38% 
East

 

12% 9% 12% 13% 12% 
West

 

11% 13% 11% 11% 10% 

 

COAST (101) 

     

North

 

51% 50% 54% 49% 49% 
South

 

34% 33% 32% 38% 29% 
East

 

13% 14% 12% 12% 20% 
West

 

2% 4% 2% 2% 2% 

 

HIGH COUNTRY (97) 

    

* 
North

 

46% 49% 46% 47% 44% 
South

 

32% 29% 28% 34% 35% 
East

 

7% 8% 7% 6% 6% 
West

 

15% 14% 20% 12% 14% 

 

PRIMARY DESTINATION OF YOUR TRIP  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

Data Collection Point

 

35% 50% 34% 31% 40% 
Southern Oregon

 

11% 8% 10% 13% 11% 
South Coast

 

11% 10% 11% 12% 7% 
North Coast

 

8% 4% 9% 9% 6% 
Portland Metro

 

6% 3% 5% 7% 8% 
Willamette Valley

 

3% 2% 3% 3% 3% 
Central Oregon

 

3% 2% 3% 4% 5% 
Eastern Oregon

 

1% 2% 1% 1% 1% 
Mt. Hood/The Gorge

 

3% 1% 4% 4% 3% 
Outside of Oregon

 

17% 17% 19% 16% 15% 
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PRIMARY DESTINATION OF YOUR TRIP (CONT)  

  
DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

 
1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
THE VALLEY (I-5) 

     
Data Collection Point

 
38% 52% 39% 34% 36% 

Southern Oregon

 

14% 8% 12% 16% 16% 
South Coast

 

7% 5% 8% 8% 7% 
North Coast

 

6% 3% 7% 7% 4% 
Portland Metro

 

6% 3% 6% 6% 9% 
Willamette Valley

 

3% 2% 4% 4% 3% 
Central Oregon

 

3% 2% 2% 4% 2% 
Eastern Oregon

 

2% 2% 2% 1% 2% 
Mt. Hood/The Gorge

 

3% 0% 4% 3% 4% 
Outside of Oregon

 

18% 22% 17% 17% 18% 

 

COAST (101) 

     

Data Collection Point

 

33% 47% 32% 29% 45% 
Southern Oregon

 

8% 7% 8% 9% 7% 
South Coast

 

16% 16% 14% 19% 9% 
North Coast

 

10% 5% 11% 11% 7% 
Portland Metro

 

6% 3% 5% 8% 7% 
Willamette Valley

 

3% 2% 3% 3% 5% 
Central Oregon

 

2% 1% 2% 3% 5% 
Eastern Oregon

 

1% 2% 1% 1% 2% 
Mt. Hood/The Gorge

 

3% 0% 4% 4% 3% 
Outside of Oregon

 

17% 15% 20% 15% 12% 

 

HIGH COUNTRY (97) 

    

* 
Data Collection Point

 

30% 52% 29% 23% 37% 
Southern Oregon

 

18% 13% 18% 20% 12% 
South Coast

 

5% 1% 7% 6% 5% 
North Coast

 

6% 6% 5% 7% 8% 
Portland Metro

 

6% 3% 5% 8% 8% 
Willamette Valley

 

3% 1% 2% 3% 3% 
Central Oregon

 

7% 7% 7% 7% 12% 
Eastern Oregon

 

2% 1% 2% 2% 0% 
Mt. Hood/The Gorge

 

3% 3% 3% 5% 0% 
Outside of Oregon

 

19% 13% 22% 20% 16% 
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RETURNING VISITORS  

 
RETURNING 

VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
ALL LOCATIONS 

     
Yes

 
49% 60% 49% 45% 53% 

No

 

51% 40% 51% 55% 47% 

 

VALLEY (I-5) 

     

Yes

 

54% 64% 54% 51% 54% 
No

 

46% 36% 46% 49% 46% 

 

COAST (101) 

     

Yes

 

51% 61% 51% 46% 57% 
No

 

49% 39% 49% 54% 43% 

 

HIGH COUNTRY (97) 

     

Yes

 

29% 40% 27% 22% 44% 
No

 

71% 60% 73% 78% 56% 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

1 Day

 

20% 24% 20% 20% 18% 
2 Days

 

22% 20% 19% 25% 23% 
3 Days

 

15% 15% 17% 14% 16% 
4 Days

 

9% 10% 8% 9% 12% 
5 Days

 

7% 5% 7% 8% 7% 
6 Days

 

3% 3% 3% 4% 2% 
7 or More Days

 

22% 22% 25% 21% 22% 

 

AVERAGE EXPENSE

 

PER DAY

  

$152.52

   

$135.79

  

$149.38

  

$162.10

  

$135.12

          



 
12

  
LENGTH OF STAY / AVERAGE EXPENSE PER DAY (CONT)  

 
LENGTH OF STAY 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
VALLEY (I-5) 

     
1 Day

 

20% 23% 20% 19% 16% 
2 Days

 

20% 10% 17% 24% 22% 
3 Days

 

13% 14% 16% 12% 14% 
4 Days

 

9% 10% 8% 9% 9% 
5 Days

 

8% 4% 8% 10% 5% 
6 Days

 

3% 3% 3% 4% 3% 
7 or More Days

 

26% 36% 29% 22% 32% 

 

AVERAGE EXPENSE

 

PER DAY

   

$158.68

  

$123.40

  

$154.10

  

$170.42

  

$148.62

  

COAST (101) 

     

1 Day

 

20% 26% 17% 21% 14% 
2 Days

 

22% 27% 21% 21% 26% 
3 Days

 

17% 17% 19% 16% 16% 
4 Days

 

10% 10% 9% 10% 16% 
5 Days

 

7% 5% 7% 8% 8% 
6 Days

 

3% 2% 4% 4% 2% 
7 or More Days

 

20% 13% 23% 21% 18% 

 

AVERAGE EXPENSE

 

PER DAY

   

$145.29

  

$137.41

  

$151.58

  

$144.80

  

$136.49

  

HIGH COUNTRY (97) 

     

1 Day

 

26% 19% 32% 22% 28% 
2 Days

 

22% 16% 17% 30% 13% 
3 Days

 

15% 11% 14% 17% 20% 
4 Days

 

8% 12% 6% 6% 11% 
5 Days

 

6% 9% 6% 3% 8% 
6 Days

 

3% 9% 3% 2% 2% 
7 or More Days

 

20% 25% 22% 19% 18% 

 

AVERAGE EXPENSE

 

PER DAY

   

$142.51

  

$161.28

  

$132.77

  

$186.27

  

$111.88
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ACTIVITIES WHILE ON VACATION  

                

 
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

Sightseeing

 

20% 22% 20% 20% 21% 
Shopping

 

12% 12% 12% 11% 13% 
Historical Sites

 

10% 8% 10% 10% 10% 
Hiking

 

9% 9% 9% 9% 8% 
Bird Watching

 

5% 6% 5% 4% 6% 
Art Galleries/Crafts

 

4% 4% 4% 4% 5% 
Beach Time

 

8% 8% 9% 8% 6% 
Wineries

 

4% 4% 4% 5% 4% 
Real Estate

 

2% 4% 2% 1% 2% 
Crater Lake

 

7% 3% 7% 9% 6% 
Theatre/Dance/Music

 

2% 3% 2% 3% 2% 
Fishing

 

2% 2% 3% 2% 2% 
Golf

 

2% 3% 2% 2% 3% 
Attend an Event

 

2% 2% 2% 2% 1% 
Jetboating

 

2% 1% 2% 2% 1% 
Cycling

 

2% 2% 2% 2% 1% 
Visiting a Spa

 

1% 1% 1% 1% 1% 
Whitewater Rafting

 

1% 0% 1% 1% 1% 
Winter Sports

 

0% 1% 0% 0% 0% 
Other

 

5% 6% 5% 4% 5% 
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ACTIVITIES WHILE ON VACATION (CONT)  

                

 
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

THE VALLEY (I-5) 

     

Sightseeing

 

19% 19% 18% 19% 19% 
Shopping

 

12% 12% 12% 12% 14% 
Historical Sites

 

10% 8% 10% 10% 9% 
Hiking

 

8% 8% 8% 8% 7% 
Bird Watching

 

3% 3% 3% 3% 4% 
Art Galleries/Crafts

 

4% 5% 5% 4% 5% 
Beach Time

 

4% 1% 3% 5% 1% 
Wineries

 

6% 7% 6% 6% 6% 
Real Estate

 

3% 7% 3% 2% 2% 
Crater Lake

 

8% 4% 8% 9% 7% 
Theatre/Dance/Music

 

4% 4% 5% 4% 4% 
Fishing

 

2% 3% 2% 2% 3% 
Golf

 

2% 1% 2% 2% 2% 
Attend an Event

 

3% 3% 3% 3% 3% 
Jetboating

 

2% 1% 2% 3% 2% 
Cycling

 

2% 2% 2% 2% 1% 
Visiting a Spa

 

1% 1% 1% 1% 1% 
Whitewater Rafting

 

1% 1% 1% 2% 2% 
Winter Sports

 

0% 1% 1% 0% 0% 
Other

 

6% 7% 6% 5% 8% 
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ACTIVITIES WHILE ON VACATION (CONT)  

                

 
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
COAST (101) 

     
Sightseeing

 
21% 24% 20% 21% 23% 

Shopping

 

12% 12% 12% 11% 13% 
Historical Sites

 

9% 7% 9% 9% 10% 
Hiking

 

9% 10% 10% 9% 10% 
Bird Watching

 

5% 7% 5% 5% 5% 
Art Galleries/Crafts

 

5% 4% 5% 5% 6% 
Beach Time

 

13% 14% 13% 13% 12% 
Wineries

 

3% 2% 4% 3% 4% 
Real Estate

 

2% 3% 1% 1% 2% 
Crater Lake

 

4% 1% 4% 4% 2% 
Theatre/Dance/Music

 

1% 1% 1% 1% 2% 
Fishing

 

3% 3% 3% 3% 3% 
Golf

 

2% 2% 2% 2% 3% 
Attend an Event

 

1% 1% 1% 1% 1% 
Jetboating

 

2% 1% 2% 3% 0% 
Cycling

 

2% 2% 2% 2% 1% 
Visiting a Spa

 

0% 1% 0% 0% 1% 
Whitewater Rafting

 

0% 0% 1% 1% 0% 
Winter Sports

 

0% 0% 0 0% 0% 
Other

 

5% 6% 4% 4% 4% 
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ACTIVITIES WHILE ON VACATION (CONT)  

                

 
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
HIGH COUNTRY (97) 

     
Sightseeing

 
21% 20% 21% 21% 21% 

Shopping

 

9% 11% 9% 9% 12% 
Historical Sites

 

12% 11% 12% 12% 13% 
Hiking

 

9% 8% 10% 10% 6% 
Bird Watching

 

8% 14% 8% 5% 9% 
Art Galleries/Crafts

 

3% 4% 3% 2% 6% 
Beach Time

 

2% 2% 3% 2% 0% 
Wineries

 

4% 3% 3% 4% 3% 
Real Estate

 

1% 1% 1% 1% 3% 
Crater Lake

 

15% 12% 15% 18% 13% 
Theatre/Dance/Music

 

2% 2% 1% 2% 2% 
Fishing

 

2% 2% 1% 2% 1% 
Golf

 

2% 0% 1% 2% 3% 
Attend an Event

 

1% 0% 1% 2% 0% 
Jetboating

 

1% 0% 1% 1% 0% 
Cycling

 

3% 2% 3% 3% 2% 
Visiting a Spa

 

1% 0% 1% 1% 1% 
Whitewater Rafting

 

1% 0% 0% 1% 0% 
Winter Sports

 

0% 2% 0% 0% 0% 
Other

 

4% 3% 4% 3% 4% 
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MODE OF TRANSPORTATION  

 
MODE OF 

TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
ALL LOCATIONS 

     
Car (Private & Rent)

 
79% 84% 75% 86% 80% 

RV

 

13% 9% 16% 11% 14% 
Air (Commercial)

 

5% 5% 5% 1% 3% 
Air (Private)

 

0% 0% 0% 5% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 0% 
Motorcycle

 

1% 0% 1% 1% 0% 
Other

 

2% 1% 2% 2% 2% 

 

VALLEY (I-5) 

     

Car (Private & Rent)

 

83% 82% 79% 86% 80% 
RV

 

8% 7% 11% 7% 10% 
Air (Commercial)

 

6% 9% 1% 6% 6% 
Air (Private)

 

0% 1% 7% 0% 0% 
Motorcoach Tour

 

1% 1% 1% 1% 0% 
Motorcycle

 

1% 0% 2% 0% 1% 
Other

 

1% 1% 0% 0% 3% 

 

COAST (101) 

     

Car (Private & Rent)

 

74% 83% 71% 74% 77% 
RV

 

18% 12% 21% 18% 18% 
Air (Commercial)

 

3% 3% 4% 10% 3% 
Air (Private)

 

0% 1% 0% 3% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 0% 
Motorcycle

 

1% 0% 1% 1% 0% 
Other

 

3% 2% 3% 4% 2% 

 

HIGH COUNTRY (97) 

     

Car (Private & Rent)

 

83% 96% 81% 81% 83% 
RV

 

8% 2% 9% 8% 12% 
Air (Commercial)

 

4% 0% 6% 5% 2% 
Air (Private)

 

0% 0% 0% 0% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 2% 
Motorcycle

 

1% 0% 1% 2% 0% 
Other

 

3% 2% 4% 3% 2% 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
ALL LOCATIONS 

     
1 Person

 
9% 15% 8% 7% 12% 

2 Person

 

64% 67% 68% 61% 67% 
3 Person

 

10% 6% 9% 11% 8% 
4 Person

 

10% 8% 8% 13% 9% 
More than 4 People

 

7% 4% 8% 9% 4% 

 

THE VALLEY (I-5) 

     

1 Person

 

11% 21% 11% 8% 17% 
2 Person

 

60% 64% 63% 57% 63% 
3 Person

 

11% 6% 12% 12% 7% 
4 Person

 

11% 5% 7% 14% 9% 
More than 4 People

 

7% 4% 7% 8% 3% 

 

COAST (101) 

     

1 Person

 

7% 13% 7% 6% 6% 
2 Person

 

66% 66% 69% 62% 70% 
3 Person

 

9% 7% 8% 12% 6% 
4 Person

 

9% 9% 8% 9% 13% 
More than 4 People

 

9% 5% 9% 11% 6% 

 

HIGH COUNTRY (97) 

     

1 Person

 

6% 5% 4% 5% 12% 
2 Person

 

69% 80% 75% 62% 69% 
3 Person

 

8% 5% 7% 8% 12% 
4 Person

 

12% 7% 8% 19% 3% 
More than 4 People

 

5% 2% 6% 5% 3% 
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ACCOMMODATIONS USED   

  
ACCOMODATIONS 

USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
ALL LOCATIONS 

     
Motel/Hotel

 
46% 47% 45% 48% 44% 

Bed & Breakfast

 

4% 3% 4% 5% 3% 
Friends & Family

 

9% 12% 9% 9% 11% 
RV

 

10% 9% 13% 9% 11% 
Camping

 

11% 5% 11% 14% 7% 
Time Share

 

1% 1% 1% 1% 4% 
Condo

 

1% 2% 1% 1% 1% 
Resort

 

3% 3% 2% 3% 5% 
 Passing Through

 

5% 6% 6% 4% 4% 
Other

 

8% 12% 8% 7% 9% 

 

THE VALLEY (I-5) 

     

Motel/Hotel

 

51% 45% 53% 53% 49% 
Bed & Breakfast

 

5% 3% 4% 5% 4% 
Friends & Family

 

14% 20% 12% 12% 16% 
RV

 

8% 10% 11% 6% 9% 
Camping

 

7% 3% 6% 9% 3% 
Time Share

 

0% 0% 0% 1% 1% 
Condo

 

0% 0% 0% 1% 0% 
Resort

 

2% 1% 1% 2% 2% 
Passing Through

 

4% 3% 5% 4% 4% 
Other

 

9% 16% 8% 7% 13% 

 

THE COAST (101) 

     

Motel/Hotel

 

43% 50% 41% 42% 42% 
Bed & Breakfast

 

4% 3% 3% 4% 5% 
Friends & Family

 

7% 7% 7% 6% 12% 
RV

 

14% 10% 15% 14% 14% 
Camping

 

15% 7% 15% 19% 10% 
Time Share

 

1% 0% 0% 1% 0% 
Condo

 

2% 4% 2% 2% 3% 
Resort

 

2% 1% 2% 2% 4% 
Passing Through

 

5% 9% 6% 4% 3% 
Other

 

8% 10% 9% 7% 7% 
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ACCOMMODATIONS USED (CONT)  

  
ACCOMODATIONS 

USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
HIGH COUNTRY (97) 

     
Motel/Hotel

 
45% 42% 42% 50% 37% 

Bed & Breakfast

 

4% 7% 4% 5% 0% 
Friends & Family

 

7% 5% 7% 7% 6% 
RV

 

7% 2% 8% 6% 10% 
Camping

 

10% 4% 9% 13% 9% 
Time Share

 

6% 9% 6% 4% 15% 
Condo

 

2% 5% 1% 2% 0% 
Resort

 

8% 16% 7% 6% 9% 
Passing Through

 

6% 4% 9% 5% 7% 
Other

 

5% 7% 8% 3% 7% 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

ALL LOCATIONS 

     

Internet

 

36% 34% 35% 38% 36% 
Travel Oregon Mag

 

8% 7% 9% 8% 5% 
SOVA Guide

 

5% 4% 6% 5% 4% 
Commercial Guides

 

5% 5% 5% 5% 4% 
Local Brochures

 

12% 13% 12% 11% 16% 
Past Experience

 

13% 17% 14% 12% 17% 
Travel Agent

 

1% 1% 1% 1% 0% 
Friends - Relatives

 

12% 10% 11% 12% 11% 
OTHER

 

8% 9% 7% 8% 5% 

 

THE VALLEY (I-5) 

     

Internet

 

36% 32% 34% 37% 40% 
Travel Oregon Mag

 

7% 7% 8% 7% 4% 
SOVA Guide

 

5% 5% 4% 5% 4% 
Commercial Guides

 

4% 4% 4% 4% 4% 
Local Brochures

 

11% 12% 10% 11% 16% 
Past Experience

 

14% 17% 16% 12% 17% 
Travel Agent

 

1% 1% 2% 1% 1% 
Friends - Relatives

 

13% 12% 14% 13% 8% 
OTHER

 

8% 9% 7% 9% 5% 
5  
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TRIP PLANNING TOOLS (CONT)  

  
TRIP PLANNING 

TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 
COAST (101) 

     
Internet

 
36% 33% 35% 38% 33% 

Travel Oregon Mag

 

9% 6% 10% 9% 6% 
SOVA Guide

 

6% 4% 7% 6% 3% 
Commercial Guides

 

5% 4% 6% 5% 5% 
Local Brochures

 

12% 14% 12% 11% 14% 
Past Experience

 

14% 18% 13% 13% 18% 
Travel Agent

 

1% 1% 1% 1% 1% 
Friends - Relatives

 

11% 10% 10% 11% 16% 
OTHER

 

7% 9% 7% 7% 4% 

 

HIGH COUNTRY (97) 

     

Internet

 

38% 43% 37% 38% 37% 
Travel Oregon Mag

 

9% 8% 9% 10% 5% 
SOVA Guide

 

5% 3% 5% 5% 4% 
Commercial Guides

 

6% 8% 5% 7% 4% 
Local Brochures

 

14% 10% 14% 13% 20% 
Past Experience

 

9% 11% 10% 6% 15% 
Travel Agent

 

2% 1% 2% 2% 0% 
Friends - Relatives

 

10% 7% 11% 12% 8% 
OTHER

 

8% 10% 8% 8% 8% 
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DEMOGRAPHICS  

  
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

ALL LOCATIONS 

      
EDUCATION 

     

Post-Graduate

 

34% 29% 31% 38% 28% 
College Graduate

 

33% 30% 35% 31% 40% 
Some College

 

24% 29% 24% 21% 27% 
High School or Less

 

9% 13% 9% 9% 5% 
AGE 

      

Under 18

 

1% 1% 1% 1% 0% 
18-34

 

10% 13% 9% 9% 10% 
35-49

 

21% 23% 23% 23% 20% 
50-64

 

44% 44% 44% 44% 42% 
65 or More

 

24% 19% 23% 23% 28% 
MARITAL STATUS

      

Married

 

76% 73% 75% 75% 79% 
Domestic Partner

 

4% 2% 5% 5% 4% 
Divorced/Widowed

 

10% 12% 10% 10% 9% 
Never Married

 

10% 14% 10% 10% 8% 
INCOME 

     

Under $20,000

 

6% 7% 5% 5% 7% 
$20-29,999

 

5% 7% 5% 5% 6% 
$30-39,999

 

8% 9% 7% 7% 8% 
$40-49,999

 

9% 7% 8% 8% 10% 
$50-59,999

 

11% 16% 10% 10% 14% 
$60-69,999

 

10% 12% 10% 10% 8% 
$70-79,999

 

11% 12% 10% 10% 11% 
$80-$100,000

 

16% 13% 16% 16% 10% 
$100,000 or More

 

25% 17% 28% 28% 24% 
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DEMOGRAPHICS (CONT)  

  
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

THE VALLEY (I-5) 

      
EDUCATION 

     

Post-Graduate

 

35% 29% 39% 39% 21% 
College Graduate

 

34% 27% 33% 33% 46% 
Some College

 

23% 29% 20% 20% 28% 
High School or Less

 

8% 15% 8% 8% 6% 
AGE 

     

Under 18

 

1% 2% 1% 1% 0% 
18-34

 

9% 9% 7% 7% 8% 
35-49

 

22% 22% 23% 23% 28% 
50-64

 

42% 43% 43% 43% 36% 
65 or More

 

27% 25% 25% 25% 27% 
MARITAL STATUS

      

Married

 

75% 74% 77% 77% 77% 
Domestic Partner

 

1% 0% 2% 2% 1% 
Divorced/Widowed

 

13% 14% 12% 12% 11% 
Never Married

 

10% 12% 10% 10% 10% 
INCOME 

     

Under $20,000

 

7% 7% 5% 5% 10% 
$20-29,999

 

6% 10% 5% 5% 6% 
$30-39,999

 

6% 7% 5% 5% 6% 
$40-49,999

 

7% 5% 7% 7% 10% 
$50-59,999

 

9% 12% 8% 8% 9% 
$60-69,999

 

10% 12% 10% 10% 9% 
$70-79,999

 

10% 13% 9% 9% 10% 
$80-$100,000

 

16% 14% 17% 17% 12% 
$100,000 or More

 

29% 20% 33% 33% 28% 
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DEMOGRAPHICS (CONT)  

  
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

THE COAST (101) 

      
EDUCATION 

     

Post-Graduate

 

30% 27% 33% 33% 28% 
College Graduate

 

32% 30% 30% 30% 36% 
Some College

 

26% 29% 25% 25% 30% 
High School or Less

 

11% 13% 12% 12% 7% 
AGE 

     

Under 18

 

1% 0% 1% 1% 0% 
18-34

 

12% 14% 11% 11% 15% 
35-49

 

20% 25% 22% 22% 13% 
50-64

 

44% 44% 43% 43% 46% 
65 or More

 

23% 16% 23 23% 26% 
MARITAL STATUS

      

Married

 

76% 70% 74% 74% 79% 
Domestic Partner

 

5% 3% 6% 6% 7% 
Divorced/Widowed

 

10% 11% 10% 10% 8% 
Never Married

 

9% 15% 9% 9% 7% 
INCOME 

     

Under $20,000

 

5% 8% 5% 5% 8% 
$20-29,999

 

5% 5% 5% 5% 9% 
$30-39,999

 

10% 12% 10% 10% 14% 
$40-49,999

 

11% 8% 11% 11% 8% 
$50-59,999

 

13% 18% 12% 12% 13% 
$60-69,999

 

11% 12% 10% 10% 10% 
$70-79,999

 

10% 11% 11% 11% 14% 
$80-$100,000

 

15% 12% 14% 14% 8% 
$100,000 or More

 

20% 15% 21% 21% 17% 
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DEMOGRAPHICS (CONT)  

  
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

HIGH COUNTRY (97) 

      
EDUCATION 

     

Post-Graduate

 

42% 36% 40% 46% 39% 
College Graduate

 

34% 35% 34% 32% 36% 
Some College

 

18% 24% 18% 15% 23% 
High School or Less

 

6% 5% 7% 6% 2% 
AGE 

     

Under 18

 

0% 0% 0% 1% 0% 
18-34

 

11% 18% 11% 11% 6% 
35-49

 

22% 21% 25% 25% 20% 
50-64

 

47% 48% 49% 47% 41% 
65 or More

 

19% 13% 19% 16% 33% 
MARITAL STATUS

      

Married

 

78% 80% 80% 74% 83% 
Domestic Partner

 

6% 4% 3% 9% 3% 
Divorced/Widowed

 

5% 7% 5% 3% 8% 
Never Married

 

11% 9% 12% 13% 6% 
INCOME 

     

Under $20,000

 

4% 7% 2% 6% 4% 
$20-29,999

 

4% 2% 5% 4% 4% 
$30-39,999

 

4% 7% 3% 4% 0% 
$40-49,999

 

8% 9% 9% 6% 14% 
$50-59,999

 

13% 25% 13% 8% 20% 
$60-69,999

 

9% 9% 14% 8% 4% 
$70-79,999

 

11% 11% 10% 11% 10% 
$80-$100,000

 

17% 11% 18% 2% 14% 
$100,000 or More

 

28% 18% 26% 32% 31% 
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BREAKDOWN BY INDIVIDUAL LOCATION  

ASHLAND VISITORS AND CONVENTION BUREAU 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of error for 
quarters and individual location reports will vary depending on sample sizes each quarter.     

RECAP OF SURVEYS COLLECTED IN ASHLAND  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Ashland 
Visitor 
Center

  

0  23  3  0  26 

 

RESEARCH NOTE: Due to the limited returns and small sample size, while this data has 
some interruptive value, results do not provide a true random sample and scientific 
study with a reliable margin of error.   

LOCAL QUESTION  

 

LOCAL QUESTIONS 
2nd Qt 
2008 
Apr 
May 
Jun 

How would you rate 
Ashland s visitor 
services and 
experience? 

 

Excellent

 

86% 
Good

 

14% 
Fair

 

0% 
Poor

 

0% 
How likely would you 

be to return to 
Ashland?

  

Very Likely

 

86% 
Somewhat Likely

 

5% 
Not sure

 

9% 
Not Likely

 

0% 
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SOURCE OF BUSINESS  

 
SOURCE OF 
BUSINESS 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 
Visitors

 
84% 

Locals

 
8% 

International

 

8% 

  

PURPOSE OF TRIP  

  

PURPOSE OF TRIP 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

Vacation/Pleasure

 

57% 
 Friends/Relatives

 

17% 
Business

 

0% 
Travel Through

 

3% 
Business Relocation

 

0% 
Personal Relocation

 

3% 
Retirement Planning

 

3% 
Shopping

 

 0% 
Other

 

17% 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

North

 

50% 
South

 

41% 
East

 

9% 
West

 

0% 
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PRIMARY DESTINATION (OF YOUR TRIP)  

  
DESTINATION OF TRIP 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 
Data Collection Point

 
66% 

Southern Oregon

 
3% 

South Coast

 

3% 
North Coast

 

3% 
Portland Metro

 

10% 
Willamette Valley

 

3% 
Central Oregon

 

0% 
Eastern Oregon

 

0% 
Mt. Hood/The Gorge

 

3% 
Outside of Oregon

 

7% 

 

RETURNING VISITORS  

 

RETURNING 
VISITORS 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

Yes

 

70% 
No

 

30% 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

1 Day

 

9% 
2 Days

 

13% 
3 Days

 

17% 
4 Days

 

9% 
5 Days

 

22% 
6 Days

 

0% 
7 or More Days

 

30% 

 

AVERAGE EXPENSE

 

PER DAY

   

$263.42
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ACTIVITIES WHILE ON VACATION  

  
ACTIVITIES WHILE  

ON VACATION 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 
Sightseeing

 
16% 

Shopping

 
14% 

Historical Sites

 

2% 
Hiking

 

8% 
Bird Watching

 

1% 
Art Galleries/Crafts

 

10% 
Beach Time

 

2% 
Wineries

 

7% 
Real Estate

 

2% 
Crater Lake

 

4% 
Theatre/Dance/Music

 

15% 
Fishing

 

2% 
Golf

 

3% 
Attend an Event

 

4% 
Jetboating

 

0% 
Cycling

 

2% 
Visiting a Spa

 

0% 
Whitewater Rafting

 

1% 
Winter Sports

 

0% 
Other

 

4% 

  

MODE OF TRANSPORTATION  

 

MODE OF 
TRANSPORTATION 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

Car (Private & Rent)

 

70% 
RV

 

13% 
Air (Commercial)

 

9% 
Air (Private)

 

0% 
Motorcoach Tour

 

4% 
Motorcycle

 

0% 
Other

 

4% 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND  

 
1 Person

 
13% 

2 Person

 
61% 

3 Person

 

4% 
4 Person

 

4% 
More than 4 People

 

17% 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

Motel/Hotel

 

35% 
Bed & Breakfast

 

13% 
Friends & Family

 

17% 
RV

 

13% 
Camping

 

0% 
Time Share

 

0% 
Condo

 

0% 
Resort

 

0% 
Passing Through

 

4% 
Other

 

17% 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

2nd Qt 
2008 
Apr 
May 
Jun 

ASHLAND 

 

Internet

 

25% 
Travel Oregon Mag

 

5% 
SOVA Guide

 

5% 
Commercial Guides

 

3% 
Local Brochures

 

13% 
Past Experience

 

25% 
Travel Agent

 

0% 
Friends - Relatives

 

15% 
OTHER

 

10% 
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DEMOGRAPHICS  

  
ASHLAND 

DEMOGRAPHICS 

2nd Qt 
2008 
Apr 
May 
Jun 

EDUCATION 

 
Post-Graduate

 
57% 

College Graduate

 
26% 

Some College

 

13% 
High School or Less

 

4% 
AGE 

 

Under 18

 

0% 
18-34

 

0% 
35-49

 

22% 
50-64

 

26% 
65 or More

 

52% 
MARITAL STATUS

  

Married

 

70% 
Domestic Partner

 

0% 
Divorced/Widowed

 

22% 
Never Married

 

9% 
INCOME 

 

Under $20,000

 

0% 
$20-29,999

 

0% 
$30-39,999

 

10% 
$40-49,999

 

5% 
$50-59,999

 

5% 
$60-69,999

 

15% 
$70-79,999

 

10% 
$80-$100,000

 

20% 
$100,000 or More

 

35% 
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BANDON 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECTED IN BANDON  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Bandon 
Visitor 
Center

  

118  326  396  61  901 

 

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Visitors

 

85% 85% 85% 84% 86% 
Locals

 

4% 8% 4% 3 6% 
International

 

12% 7% 11% 14% 8% 

 

PURPOSE OF TRIP  

  

PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Vacation/Pleasure

 

74% 73% 73% 76% 65% 
 Friends/Relatives

 

9% 8% 8% 8% 22% 
Business

 

2% 2% 3% 2% 0% 
Travel Through

 

3% 5% 2% 4% 3% 
Business Relocation

 

0% 2% 1% 0% 0% 
Personal Relocation

 

2% 1% 2% 3% 0% 
Retirement Planning

 

2% 2% 3% 2% 1% 
Shopping

 

1% 2% 1% 1% 3% 
Other

 

5% 6% 8% 4% 6% 
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DIRECTION OF JOURNEY  

  
DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     
North

 
45% 48% 46% 42% 44% 

South

 

36% 34% 36% 39% 25% 
East

 

17% 14% 16% 16% 31% 
West

 

2% 4% 2% 2% 0% 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Data Collection Point

 

39% 49% 42% 32% 51% 
Southern Oregon

 

7% 6% 6% 9% 6% 
South Coast

 

18% 22% 15% 21% 10% 
North Coast

 

9% 5% 10% 10% 5% 
Portland Metro

 

5% 2% 4% 7% 5% 
Willamette Valley

 

3% 2% 3% 4% 7% 
Central Oregon

 

3% 1% 2% 3% 5% 
Eastern Oregon

 

1% 2% 1% 1% 2% 
Mt. Hood/The Gorge

 

3% 0% 3% 5% 2% 
Outside of Oregon

 

11% 11% 14% 9% 6% 

 

RETURNING VISITORS  

 

RETURNING 
VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Yes

 

60% 74% 60% 54% 69% 
No

 

40% 26% 40% 46% 31% 
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LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 
LENGTH OF STAY 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     
1 Day

 
20% 31% 18% 19% 11% 

2 Days

 

23% 27% 24% 20% 25% 
3 Days

 

17% 16% 19% 16% 21% 
4 Days

 

10% 9% 10% 10% 20% 
5 Days

 

6% 1% 5% 8% 3% 
6 Days

 

3% 1% 4% 4% 2% 
7 or More Days

 

21% 16% 21% 23% 18% 

 

AVERAGE EXPENSE

 

PER DAY

   

$142.79

  

$138.26

  

$147.97

  

$139.81

  

$146.25

  

ACTIVITIES WHILE ON VACATION  

  

ACTIVITIES WHILE  
ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Sightseeing

 

20% 23% 20% 20% 21% 
Shopping

 

13% 13% 14% 12% 16% 
Historical Sites

 

9% 7% 9% 9% 9% 
Hiking

 

9% 10% 8% 9% 7% 
Bird Watching

 

6% 8% 5% 5% 6% 
Art Galleries/Crafts

 

5% 4% 6% 5% 6% 
Beach Time

 

14% 17% 15% 14% 12% 
Wineries

 

3% 2% 4% 3% 3% 
Real Estate

 

1% 1% 1% 1% 2% 
Crater Lake

 

3% 1% 3% 4% 2% 
Theatre/Dance/Music

 

1% 0% 1% 1% 2% 
Fishing

 

2% 3% 2% 2% 2% 
Golf

 

2% 2% 3% 2% 4% 
Attend an Event

 

1% 1% 1% 1% 0% 
Jetboating

 

1% 0% 1% 1% 0% 
Cycling

 

2% 2% 2% 3% 2% 
Visiting a Spa

 

0% 0% 1% 0% 1% 
Whitewater Rafting

 

0% 0% 0% 0% 0% 
Winter Sports

 

0% 0% 0% 0% 0% 
Other

 

5% 7% 5% 4% 5% 
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MODE OF TRANSPORTATION  

 
MODE OF 

TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     
Car (Private & Rent)

 
76% 89% 73% 74% 77% 

RV

 

16% 8% 17% 17% 17% 
Air (Commercial)

 

4% 2% 6% 3% 3% 
Air (Private)

 

0% 0% 0% 0% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 0% 
Motorcycle

 

0% 0% 1% 1% 0% 
Other

 

4% 1% 3% 4% 3% 

 

TRAVEL PARTY COMPOSITION  

  

TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON  

     

1 Person

 

8% 11% 8% 8% 3% 
2 Person

 

62% 67% 66% 57% 63% 
3 Person

 

8% 4% 8% 11% 5% 
4 Person

 

10% 12% 8% 10% 18% 
More than 4 People

 

11% 6% 10% 14% 10% 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     

Motel/Hotel

 

39% 43% 41% 37% 43% 
Bed & Breakfast

 

4% 2% 3% 4% 3% 
Friends & Family

 

8% 10% 8% 7% 11% 
RV

 

12% 7% 12% 13% 13% 
Camping

 

18% 9% 15% 24% 10% 
Time Share

 

1% 1% 1% 1% 0% 
Condo

 

1% 2% 2% 1% 2% 
Resort

 

2% 1% 2% 2% 5% 
Passing Through

 

6% 12% 6% 4% 3% 
Other

 

9% 11% 11% 7% 10% 
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TRIP PLANNING TOOLS  

  
TRIP PLANNING 

TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BANDON 

     
Internet

 
34% 26% 34% 35% 37% 

Travel Oregon Mag

 
8% 7% 9% 9% 5% 

SOVA Guide

 

6% 2% 6% 7% 2% 
Commercial Guides

 

5% 4% 5% 6% 4% 
Local Brochures

 

12% 14% 12% 11% 9% 
Past Experience

 

17% 24% 17% 15% 24% 
Travel Agent

 

0% 0% 1% 0% 0% 
Friends - Relatives

 

11% 11% 11% 11% 17% 
OTHER

 

7% 11% 7% 6% 3% 

  

DEMOGRAPHICS  

  

BANDON 
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

EDUCATION 

     

Post-Graduate

 

32% 28% 29% 37% 22% 
College Graduate

 

35% 33% 37% 33% 40% 
Some College

 

24% 29% 26% 21% 30% 
High School or Less

 

8% 10% 7% 9% 8% 
AGE 

     

Under 18

 

1% 0 1% 1% 0% 
18-34

 

13% 18% 14% 10% 15% 
35-49

 

21% 29% 18% 23% 15% 
50-64

 

42% 40% 43% 42% 47% 
65 or More

 

23% 13% 25% 24% 23% 
MARITAL STATUS

      

Married

 

75% 69% 75% 76% 80% 
Domestic Partner

 

6% 3% 6% 6% 7% 
Divorced/Widowed

 

8% 9% 9% 9% 3% 
Never Married

 

10% 19% 10% 8% 10% 
INCOME 

     

Under $20,000

 

7% 8% 6% 6% 8% 
$20-29,999

 

5% 6% 6% 4% 10% 
$30-39,999

 

9% 10% 9% 8% 17% 
$40-49,999

 

10% 7% 13% 9% 4% 
$50-59,999

 

11% 18% 9% 10% 13% 
$60-69,999

 

11% 13% 10% 11% 15% 
$70-79,999

 

10% 10% 11% 11% 10% 
$80-$100,000

 

16% 13% 18% 16% 8% 
$100,000 or More

 

21% 13% 19% 25% 15% 
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BROOKINGS 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECT IN BROOKINGS  

 

Location 
1st Qt 07 

Jan 
Feb 
Mar 

2nd Qt 07 
Apr 
May 
Jun 

3rd Qt 07 
Jul 
Aug 
Sep 

4th Qt 07 
Oct 
Nov 
Dec 

TOTALS

 

Brookings 
Visitor 
Center

  

43  100  99  28  270 

 

LOCAL QUESTION  

 

LOCAL QUESTIONS 
TOTAL 
2008 

Jan-Dec 
What is the name of the town you 
stayed in on your current trip BEFORE 
arriving in Brookings? 

  

ROGUE VALLEY

 

Traveling from Rogue Valley, Portland, 
Bend or Northern Calif via

 

 I-5.

    

21% 

  

SOUTH BOUND 

 

Traveling from north of Brookings on the 
coast (Bandon, Coos Bay, Lakeside, 

Lincoln City, Gold Beach) 

      

14% 

  

NORTH BOUND

 

Traveling from south of Brookings on the 
coast (Brookings, Crescent City, Eureka,

 

Fortuna, Smith River, Garberville)

     

65% 

      



 
38

  
SOURCE OF BUSINESS  

 
SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     
Visitors

 
80% 81% 80% 81% 79% 

Locals

 

1% 2% 0% 0% 3% 
International

 

19% 17% 20% 19% 18% 

 

PURPOSE OF TRIP  

  

PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

Vacation/Pleasure

 

76% 64% 82% 78% 69% 
 Friends/Relatives

 

10% 11% 8% 9% 19% 
Business

 

1% 0% 1% 0% 6% 
Travel Through

 

3% 8% 2% 2% 3% 
Business Relocation

 

0% 0% 0% 0% 0% 
Personal Relocation

 

4% 9% 4% 3% 0% 
Retirement Planning

 

3% 4% 3% 3% 0% 
Shopping

 

1% 0% 0% 1% 3% 
Other

 

2% 4% 0% 5% 0% 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

North

 

70% 56% 77% 72% 57% 
South

 

21% 29% 16% 20% 29% 
East

 

8% 12% 7% 7% 11% 
West

 

1% 2% 0% 1% 4% 
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PRIMARY DESTINATION (OF YOUR TRIP)  

  
DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     
Data Collection Point

 
20% 34% 14% 19% 34% 

Southern Oregon

 

8% 2% 9% 7% 10% 
South Coast

 

15% 19% 14% 17% 7% 
North Coast

 

15% 6% 16% 17% 10% 
Portland Metro

 

9% 4% 8% 11% 14% 
Willamette Valley

 

2% 4% 3% 1% 0% 
Central Oregon

 

3% 0% 4% 2% 3% 
Eastern Oregon

 

1% 2% 1% 1% 0% 
Mt. Hood/The Gorge

 

5% 0% 8% 3% 3% 
Outside of Oregon

 

22% 28% 23% 21% 17% 

 

RETURNING VISITORS  

 

RETURNING 
VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

Yes

 

37% 47% 36% 34% 30% 
No

 

63% 53% 64% 66% 70% 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

1 Day

 

18% 28% 13% 19% 15% 
2 Days

 

18% 23% 18% 15% 23% 
3 Days

 

13% 13% 15% 10% 12% 
4 Days

 

10% 10% 10% 9% 12% 
5 Days

 

11% 8% 8% 12% 23% 
6 Days

 

4% 5% 3% 4% 4% 
7 or More Days

 

26% 15% 32% 30% 12% 

 

AVERAGE EXPENSE

 

PER DAY

   

$151.57

  

$143.11

  

$160.77

  

$151.33

  

$136.40  
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ACTIVITIES WHILE ON VACATION  

  
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     
Sightseeing

 
23% 25% 21% 24% 26% 

Shopping

 
10% 10% 9% 11% 9% 

Historical Sites

 

10% 8% 11% 10% 11% 
Hiking

 

12% 9% 13% 11% 15% 
Bird Watching

 

5% 8% 4% 5% 3% 
Art Galleries/Crafts

 

4% 6% 3% 4% 6% 
Beach Time

 

12% 15% 12% 12% 9% 
Wineries

 

4% 3% 4% 3% 6% 
Real Estate

 

2% 4% 2% 1% 1% 
Crater Lake

 

5% 0% 7% 5% 3% 
Theatre/Dance/Music

 

1% 1% 1% 1% 0% 
Fishing

 

3% 3% 4% 2% 3% 
Golf

 

2% 2% 1% 2% 2% 
Attend an Event

 

2% 1% 1% 2% 2% 
Jetboating

 

2% 0% 3% 2% 0% 
Cycling

 

1% 1% 1% 2% 1% 
Visiting a Spa

 

0% 1% 0% 0% 0% 
Whitewater Rafting

 

1% 0% 1% 1% 0% 
Winter Sports

 

0% 0% 0% 0% 0% 
Other

 

3% 2% 3% 3% 2% 

 

MODE OF TRANSPORTATION  

 

MODE OF 
TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

Car (Private & Rent)

 

69% 70% 65% 68% 81% 
RV

 

24% 23% 31% 20% 15% 
Air (Commercial)

 

4% 7% 0% 6% 4% 
Air (Private)

 

0% 0% 1% 0% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 0% 
Motorcycle

 

1% 0% 1% 2% 0% 
Other

 

0% 0% 2% 4% 0% 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     
1 Person

 
5% 7% 2% 6% 7% 

2 Person

 
78% 84% 82% 72% 78% 

3 Person

 

6% 2% 4% 9% 7% 
4 Person

 

8% 7% 6% 10% 7% 
More than 4 People

 

3% 0% 5% 2% 0% 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

Motel/Hotel

 

45% 54% 39% 48% 41% 
Bed & Breakfast

 

5% 2% 3% 6% 13% 
Friends & Family

 

5% 2% 7% 4% 9% 
RV

 

17% 15% 22% 16% 9% 
Camping

 

17% 11% 19% 17% 13% 
Time Share

 

0% 0% 0% 0% 0% 
Condo

 

2% 4% 1% 1% 6% 
Resort

 

1% 0% 1% 2% 3% 
Passing Through

 

3% 9% 2% 1% 3% 
Other

 

5% 2% 6% 6% 3% 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

BROOKINGS 

     

Internet

 

35% 32% 31% 41% 33% 
Travel Oregon Mag

 

11% 8% 15% 10% 6% 
SOVA Guide

 

7% 6% 10% 4% 4% 
Commercial Guides

 

6% 3% 9% 5% 8% 
Local Brochures

 

14% 16% 14% 11% 20% 
Past Experience

 

10% 12% 8% 12% 6% 
Travel Agent

 

1% 3% 1% 1% 2% 
Friends - Relatives

 

11% 9% 9% 12% 18% 
OTHER

 

5% 12% 4% 5% 4% 
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DEMOGRAPHICS  

  
BROOKINGS 

DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

EDUCATION 

     
Post-Graduate

 
32% 28% 30% 36% 33% 

College Graduate

 
34% 30% 40% 29% 37% 

Some College

 

24% 30% 21% 23% 26% 
High School or Less

 

10% 12% 9% 11% 4% 
AGE 

     

Under 18

 

0% 0% 0% 0% 0% 
18-34

 

6% 2% 4% 6% 22% 
35-49

 

16% 14% 18% 18% 4% 
50-64

 

50% 60% 44% 52% 44% 
65 or More

 

28% 23% 34% 24% 30% 
MARITAL STATUS

      

Married

 

79% 81% 86% 74% 69% 
Domestic Partner

 

4% 2% 2% 5% 12% 
Divorced/Widowed

 

13% 14% 9% 14% 15% 
Never Married

 

4% 2% 2% 7% 4% 
INCOME 

     

Under $20,000

 

3% 9% 4% 1% 0% 
$20-29,999

 

4% 0% 4% 4% 12% 
$30-39,999

 

9% 13% 9% 5% 18% 
$40-49,999

 

11% 9% 11% 12% 12% 
$50-59,999

 

13% 22% 11% 11% 18% 
$60-69,999

 

9% 4% 11% 10% 6% 
$70-79,999

 

11% 13% 5% 16% 12% 
$80-$100,000

 

16% 13% 19% 15% 12% 
$100,000 or More

 

23% 17% 27% 25% 12% 
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COOS BAY - THE BAY AREA 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECTED IN COOS BAY  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Coos Bay 
Visitor 
Center

  

35  58  32  18  143 

 

LOCAL QUESTIONS  

 

LOCAL QUESTIONS 
TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

 

Have you visited our 
website 
OregonsAdventure 
Coast.com: 

     

Yes 

 

6% 15% 4% 13% 0% 
No

 

88% 79% 90% 81% 94% 
Not Sure

 

6% 6% 6% 6% 6% 
How did you hear 
about the Bay Area? 

     

News/Media Story

 

8% 17% 9% 4 14% 
Advertising

 

7% 10% 7% 11% 0% 
Recommended

 

31% 30% 30% 39% 21% 
Other

 

53% 43% 55% 46% 64% 

  

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

Visitors

 

80% 84% 80% 81% 81% 
Locals

 

7% 8% 9% 5% 5% 
International

 

12% 8% 11% 14% 14% 
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PURPOSE OF TRIP  

  
PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     
Vacation/Pleasure

 
61% 59% 65% 58% 55% 

 Friends/Relatives

 
10% 7% 9% 9% 14% 

Business

 

3% 10% 3% 2% 5% 
Travel Through

 

7% 2% 4% 11% 5% 
Business Relocation

 

3% 0% 1% 2% 9% 
Personal Relocation

 

4% 10% 4% 4% 5% 
Retirement Planning

 

1% 0% 3% 0% 0% 
Shopping

 

4% 7% 1% 9% 0% 
Other

 

7% 5% 9% 4% 9% 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

North

 

52% 49% 55% 47% 53% 
South

 

33% 20% 26% 41% 41% 
East

 

10% 26% 13% 9% 0% 
West

 

5% 6% 6% 3% 6% 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

Data Collection Point

 

39% 58% 41% 36% 36% 
Southern Oregon

 

5% 5% 5% 5% 5% 
South Coast

 

13% 3% 9% 23% 9% 
North Coast

 

10% 3% 8% 15% 9% 
Portland Metro

 

5% 3% 5% 5% 5% 
Willamette Valley

 

2% 3% 4% 0% 0% 
Central Oregon

 

2% 5% 1% 3% 5% 
Eastern Oregon

 

1% 8% 1% 0% 0% 
Mt. Hood/The Gorge

 

4% 3% 5% 0% 5% 
Outside of Oregon

 

19% 11% 19% 13% 27% 
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RETURNING VISITORS  

 
RETURNING 

VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     
Yes

 
55% 53% 56% 53% 56% 

No

 
45% 47% 44% 47% 44% 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

1 Day

 

20% 21% 17% 25% 22% 
2 Days

 

20% 29% 17% 19% 33% 
3 Days

 

13% 15% 11% 19% 6% 
4 Days

 

6% 9% 4% 6% 11% 
5 Days

 

11% 9% 19% 3% 0% 
6 Days

 

3% 0% 4% 3% 0% 
7 or More Days

 

28% 18% 30% 25% 28% 

 

AVERAGE EXPENSE

 

PER DAY

   

$119.17

  

$100.69

  

$132.95

  

$102.37

  

$103.57
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ACTIVITIES WHILE ON VACATION  

  
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     
Sightseeing

 
21% 23% 22% 15% 28% 

Shopping

 
11% 11% 11% 11% 9% 

Historical Sites

 

9% 7% 10% 10% 7% 
Hiking

 

12% 8% 14% 9% 12% 
Bird Watching

 

4% 4% 6% 3% 2% 
Art Galleries/Crafts

 

2% 2% 1% 2% 3% 
Beach Time

 

14% 11% 11% 16% 17% 
Wineries

 

4% 4% 2% 6% 5% 
Real Estate

 

2% 6% 2% 1% 5% 
Crater Lake

 

3% 2% 5% 2% 2% 
Theatre/Dance/Music

 

2% 0% 2% 1% 3% 
Fishing

 

4% 2% 3% 7% 3% 
Golf

 

1% 0% 1% 2% 0% 
Attend an Event

 

2% 2% 1% 4% 0% 
Jetboating

 

1% 2% 1% 1% 0% 
Cycling

 

1% 2% 1% 2% 0% 
Visiting a Spa

 

0% 2% 0% 0% 0% 
Whitewater Rafting

 

0% 0% 0% 1% 0% 
Winter Sports

 

1% 2% 1% 1% 0% 
Other

 

5% 7% 6% 7% 2% 

 

MODE OF TRANSPORTATION  

 

MODE OF 
TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

Car (Private & Rent)

 

69% 74% 72% 61% 72% 
RV

 

23% 12% 22% 23% 28% 
Air (Commercial)

 

4% 3% 6% 3% 0% 
Air (Private)

 

0% 3% 0% 0% 0% 
Motorcoach Tour

 

0% 0% 0% 0% 0% 
Motorcycle

 

0% 0% 0% 0% 0% 
Other

 

4% 9% 0% 13% 0% 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     
1 Person

 
14% 31% 16 10 12 

2 Person

 
68% 57% 64 68 82 

3 Person

 

9% 9% 9 10 6 
4 Person

 

1% 3% 2 0 0 
More than 4 People

 

9% 0% 9 13 0 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

Motel/Hotel

 

38% 56% 38% 35% 45% 
Bed & Breakfast

 

2% 3% 2% 3% 0% 
Friends & Family

 

11% 8% 11% 8% 15% 
RV

 

19% 8% 18% 16% 25% 
Camping

 

15% 3% 16% 19% 5% 
Time Share

 

1% 0% 0% 3% 0% 
Condo

 

0% 0% 0% 0% 0% 
Resort

 

1% 0% 0% 0% 5% 

Passing Through

 

5% 6% 9% 1% 0% 
Other

 

9% 17% 7% 5% 5% 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

COOS BAY 

     

Internet

 

33% 43% 34% 37% 24% 
Travel Oregon Mag

 

8% 4% 10% 5% 9% 
SOVA Guide

 

5% 0% 8% 2% 6% 
Commercial Guides

 

5% 4% 3% 8% 6% 
Local Brochures

 

17% 13% 19% 14% 21% 
Past Experience

 

12% 15% 12% 8% 18% 
Travel Agent

 

0% 0% 0% 0% 0% 
Friends - Relatives

 

11% 9% 9% 15% 9% 
OTHER

 

8% 11% 5% 10% 9% 
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DEMOGRAPHICS  

  
COOS BAY 

DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

EDUCATION 

     
Post-Graduate

 
37% 17% 42% 27% 39% 

College Graduate

 
26% 34% 31% 20% 22% 

Some College

 

23% 37% 13% 37% 33% 
High School or Less

 

14% 11% 15% 17% 6% 
AGE 

     

Under 18

 

0% 0 0% 0% 0% 
18-34

 

17% 18% 16% 27% 6% 
35-49

 

15% 21% 7% 23% 22% 
50-64

 

43% 47% 55% 20% 44% 
65 or More

 

25% 15% 22% 30% 28% 
MARITAL STATUS

      

Married

 

72% 60% 75% 57% 88% 
Domestic Partner

 

6% 3% 8% 5% 0% 
Divorced/Widowed

 

9% 20% 8% 10% 12% 
Never Married

 

13% 17% 9% 27% 0% 
INCOME 

     

Under $20,000

 

12% 12% 6% 22% 15% 
$20-29,999

 

5% 0% 0% 17% 0% 
$30-39,999

 

9% 15% 12% 11% 0% 
$40-49,999

 

8% 3% 6% 6% 15% 
$50-59,999

 

8% 18% 12% 0% 8% 
$60-69,999

 

5% 15% 6% 6% 0% 
$70-79,999

 

20% 9% 12% 28% 31% 
$80-$100,000

 

15% 9% 29% 0% 0% 
$100,000 or More

 

18% 18% 18% 11% 31% 
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CRATER LAKE 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of error for 
quarters and individual location reports will vary depending on sample sizes each quarter.  

RECAP OF SURVEYS COLLECTED IN CRATER LAKE  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Crater 
Lake 

National 
Park

  

NA  NA  67  NA  67 

 

RESEARCH NOTE: Due to the limited returns and small sample sizes, while this data has 
some interruptive value, results do not provide a true random sample and scientific 
study with a reliable margin of error.   

LOCAL QUESTION  

Do you think the changes we re making 
at Crater Lake National Park are 
enhancing the visitor experience? 

 

3rd Qt 08 
Jul 
Aug 
Sep 

Yes

 

62% 
No

 

0% 
Not Survey

 

38% 
How likely are you to return to the park? 

  

Very Likely

 

33% 
Somewhat Likely

 

32% 
Not Sure

 

14% 
Not Likely

 

21% 

 

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

Visitors

 

96% 
Locals

 

0% 
International

 

4% 
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PURPOSE OF TRIP  

  
PURPOSE OF TRIP 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 
Vacation/Pleasure

 
87% 

 Friends/Relatives

 
4% 

Business

 

4% 
Travel Through

 

0% 
Business Relocation

 

0% 
Personal Relocation

 

0% 
Retirement Planning

 

0% 
Shopping

 

0% 
Other

 

4% 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

North

 

30% 
South

 

45% 
East

 

5% 
West

 

20% 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

Data Collection Point

 

38% 
Southern Oregon

 

12% 
South Coast

 

6% 
North Coast

 

12% 
Portland Metro

 

7% 
Willamette Valley

 

6% 
Central Oregon

 

4% 
Eastern Oregon

 

1% 
Mt. Hood/The Gorge

 

6% 
Outside of Oregon

 

7% 
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RETURNING VISITORS  

 
RETURNING 

VISITORS 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 
Yes

 
37% 

No

 
63% 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

1 Day

 

13% 
2 Days

 

52% 
3 Days

 

12% 
4 Days

 

4% 
5 Days

 

3% 
6 Days

 

1% 
7 or More Days

 

13% 

 

AVERAGE EXPENSE

 

PER DAY

   

$281.91
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ACTIVITIES WHILE ON VACATION  

  
ACTIVITIES WHILE  

ON VACATION 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 
Sightseeing

 
16% 

Shopping

 
6% 

Historical Sites

 

9% 
Hiking

 

14% 
Bird Watching

 

4% 
Art Galleries/Crafts

 

4% 
Beach Time

 

4% 
Wineries

 

6% 
Real Estate

 

0% 
Crater Lake

 

22% 
Theatre/Dance/Music

 

3% 
Fishing

 

1% 
Golf

 

0% 
Attend an Event

 

1% 
Jetboating

 

2% 
Cycling

 

0% 
Visiting a Spa

 

1% 
Whitewater Rafting

 

1% 
Winter Sports

 

0% 
Other

 

4% 

 

MODE OF TRANSPORTATION  

 

MODE OF 
TRANSPORTATION 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

Car (Private & Rent)

 

92% 
RV

 

0% 
Air (Commercial)

 

6% 
Air (Private)

 

0% 
Motorcoach Tour

 

0% 
Motorcycle

 

2% 
Other

 

0% 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 
1 Person

 
0% 

2 Person

 
71% 

3 Person

 

9% 
4 Person

 

15% 
More than 4 People

 

5% 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

Motel/Hotel

 

49% 
Bed & Breakfast

 

11% 
Friends & Family

 

4% 
RV

 

0% 
Camping

 

4% 
Time Share

 

0% 
Condo

 

1% 
Resort

 

10% 
Passing Through

 

0% 
Other

 

20% 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

3rd Qt 
2008 

Jul 
Aug 
Sep 

CRATER LAKE 

 

Internet

 

37% 
Travel Oregon Mag

 

7% 
SOVA Guide

 

4% 
Commercial Guides

 

13% 
Local Brochures

 

12% 
Past Experience

 

9% 
Travel Agent

 

1% 
Friends - Relatives

 

13% 
OTHER

 

5% 
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DEMOGRAPHICS  

  
CRATER LAKE 
DEMOGRAPHICS 

3rd Qt 
2008 

Jul 
Aug 
Sep 

EDUCATION 

 
Post-Graduate

 
55% 

College Graduate

 
35% 

Some College

 

11% 
High School or Less

 

0% 
AGE 

 

Under 18

 

0% 
18-34

 

8% 
35-49

 

17% 
50-64

 

47% 
65 or More

 

29% 
MARITAL STATUS

  

Married

 

80% 
Domestic Partner

 

9% 
Divorced/Widowed

 

3% 
Never Married

 

8% 
INCOME 

 

Under $20,000

 

0% 
$20-29,999

 

0% 
$30-39,999

 

5% 
$40-49,999

 

5% 
$50-59,999

 

7% 
$60-69,999

 

3% 
$70-79,999

 

15% 
$80-$100,000

 

17% 
$100,000 or More

 

47% 
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GOLD BEACH 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECTED IN GOLD BEACH  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS 

Gold Beach

 

Visitor 
Center

  

51  114  171  0  336 

 

LOCAL QUESTION  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 
What tools did you 
use to plan your 
trip? 

     

The Oregon Coast 
Mile-by-Mile Guide 

 

17% 

 

10% 20% 18% NA 

The Southern Oregon 
Vacation Guide

 

11% 12% 13% 10% NA 

The website - 
www.GoldBeach.org 

 

22% 36% 17% 22% NA 

Other websites

 

22% 

 

17% 24% 22% NA 

Other printed 
brochures and guides

 

28% 26% 27% 29% NA 

 

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

Visitors

 

88% 93% 88% 86% NA 
Locals

 

2% 0% 2% 4% NA 
International

 

10% 7% 10% 11% NA 

 

http://www.GoldBeach.org
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PURPOSE OF TRIP  

  
PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     
Vacation/Pleasure

 
78% 75% 81% 77% NA 

 Friends/Relatives

 
6% 2% 9% 5% NA 

Business

 

2% 6% 1% 2% NA 
Travel Through

 

5% 8% 2% 5% NA 
Business Relocation

 

1% 0% 1% 1% NA 
Personal Relocation

 

2% 2% 0% 3% NA 
Retirement Planning

 

1% 4% 1% 1% NA 
Shopping

 

1% 0% 1% 1% NA 
Other

 

5% 4% 4% 5% NA 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

North

 

52% 49% 57% 49% NA 
South

 

41% 43% 37% 43% NA 
East

 

6% 6% 4% 7% NA 
West

 

2% 2% 2% 1% NA 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

Data Collection Point

 

26% 47% 20% 25% NA 
Southern Oregon

 

12% 15% 12% 10% NA 
South Coast

 

14% 9% 14% 15% NA 
North Coast

 

9% 8% 8% 9% NA 
Portland Metro

 

6% 4% 5% 8% NA 
Willamette Valley

 

2% 0% 3% 1% NA 
Central Oregon

 

1% 0% 1% 1% NA 
Eastern Oregon

 

1% 0% 1% 2% NA 
Mt. Hood/The Gorge

 

2% 0% 2% 3% NA 
Outside of Oregon

 

28% 17% 34% 27% NA 
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RETURNING VISITORS  

 
RETURNING 

VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     
Yes

 
35% 49% 35% 31% NA 

No

 

65% 51% 65% 69% NA 

 

LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 

LENGTH OF STAY 
TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

1 Day

 

22% 14% 18% 26% NA 
2 Days

 

25% 28% 19% 27% NA 
3 Days

 

22% 26% 27% 18% NA 
4 Days

 

10% 12% 9% 10% NA 
5 Days

 

7% 12% 5% 6% NA 
6 Days

 

4% 4% 5% 3% NA 
7 or More Days

 

11% 4% 17% 10% NA 

 

AVERAGE EXPENSE

 

PER DAY

   

$158.10

  

$153.26

  

$160.49

  

$157.99

  

NA 
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ACTIVITIES WHILE ON VACATION  

  
ACTIVITIES WHILE  

ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     
Sightseeing

 
23% 29% 22% 22% NA 

Shopping

 

10% 12% 9% 9% NA 
Historical Sites

 

7% 7% 6% 7% NA 
Hiking

 

8% 11% 8% 8% NA 
Bird Watching

 

5% 4% 6% 4% NA 
Art Galleries/Crafts

 

4% 5% 4% 4% NA 
Beach Time

 

10% 9% 10% 10% NA 
Wineries

 

3% 1% 3% 3% NA 
Real Estate

 

2% 2% 1% 2% NA 
Crater Lake

 

4% 0% 5% 5% NA 
Theatre/Dance/Music

 

1% 2% 2% 1% NA 
Fishing

 

6% 6% 6% 6% NA 
Golf

 

3% 2% 4% 2% NA 
Attend an Event

 

1% 2% 1% 1% NA 
Jetboating

 

6% 1% 6% 8% NA 
Cycling

 

1% 1% 1% 2% NA 
Visiting a Spa

 

0% 1% 0% 0% NA 
Whitewater Rafting

 

1% 0% 1% 2% NA 
Winter Sports

 

0% 0% 0% 0% NA 
Other

 

6% 5% 5% 6%% NA 

 

MODE OF TRANSPORTATION  

 

MODE OF 
TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

Car (Private & Rent)

 

77% 86% 69% 79% NA 
RV

 

16% 12% 21% 15% NA 
Air (Commercial)

 

2% 2% 3% 1% NA 
Air (Private)

 

0% 0% 0% 0% NA 
Motorcoach Tour

 

1% 0% 1% 2% NA 
Motorcycle

 

2% 0% 2% 2% NA 
Other

 

2% 0% 5% 1% NA 
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TRAVEL PARTY COMPOSITION  

  
TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     
1 Person

 
2% 8% 2% 1% NA 

2 Person

 
64% 56% 66% 66% NA 

3 Person

 

15% 14% 13% 16% NA 
4 Person

 

11% 10% 13% 10% NA 
More than 4 People

 

8% 12% 6% 7% NA 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

Motel/Hotel

 

52% 57% 47% 54% NA 
Bed & Breakfast

 

3% 4% 5% 2% NA 
Friends & Family

 

3% 4% 3% 3% NA 
RV

 

14% 11% 16% 14% NA 
Camping

 

9% 4% 11% 9% NA 
Time Share

 

1% 0% 1% 2% NA 
Condo

 

4% 8% 3% 4% NA 
Resort

 

3% 4% 4% 2% NA 
Passing Through

 

5% 2% 6% 5% NA 
Other

 

5% 8% 5% 5% NA 

 

TRIP PLANNING TOOLS  

  

TRIP PLANNING 
TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GOLD BEACH 

     

Internet

 

43% 42% 42% 43% NA 
Travel Oregon Mag

 

7% 4% 7% 8% NA 
SOVA Guide

 

6% 9% 6% 5% NA 
Commercial Guides

 

4% 5% 6% 2% NA 
Local Brochures

 

9% 12% 8% 9% NA 
Past Experience

 

9% 14% 7% 9% NA 
Travel Agent

 

2% 1% 2% 3% NA 
Friends - Relatives

 

10% 10% 9% 10% NA 
OTHER

 

10% 3% 13% 10% NA 
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DEMOGRAPHICS  

  
GOLD BEACH 

DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

EDUCATION 

     
Post-Graduate

 
22% 30% 20% 22% NA 

College Graduate

 
26% 22% 30% 24% NA 

Some College

 

33% 24% 34% 35% NA 
High School or Less

 

19% 24% 16% 20% NA 
AGE 

    

NA 
Under 18

 

1% 2% 0% 2% NA 
18-34

 

10% 12% 6% 11% NA 
35-49

 

24% 29% 21% 25% NA 
50-64

 

46% 37% 52% 45% NA 
65 or More

 

19% 20% 21% 17% NA 
MARITAL STATUS

     

NA 
Married

 

77% 71% 87% 72% NA 
Domestic Partner

 

5% 4% 3% 6% NA 
Divorced/Widowed

 

9% 8% 5% 12% NA 
Never Married

 

9% 18% 5% 10% NA 
INCOME 

    

NA 
Under $20,000

 

2% 2% 1% 2% NA 
$20-29,999

 

5% 10% 1% 6% NA 
$30-39,999

 

14% 12% 9% 17% NA 
$40-49,999

 

17% 12% 21% 15% NA 
$50-59,999

 

17% 14% 16% 19% NA 
$60-69,999

 

12% 12% 15% 10% NA 
$70-79,999

 

8% 12% 7% 7% NA 
$80-$100,000

 

12% 12% 11% 11% NA 
$100,000 or More

 

14% 14% 19 11% NA 
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GRANTS PASS  

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECT IN GRANTS PASS  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Grants 
Pass 

Visitor 
Center

  

74  84  67  8  233 

 

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Visitors

 

77% 61% 81% 91% 70% 
Locals

 

13% 27% 7% 4% 10% 
International

 

10% 12% 12% 4% 20% 

  

PURPOSE OF TRIP  

  

PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Vacation/Pleasure

 

41% 34% 40% 55% 20% 
 Friends/Relatives

 

18% 15% 19% 20% 20% 
Business

 

4% 9% 2% 0% 10% 
Travel Through

 

8% 7% 9% 5% 30% 
Business Relocation

 

2% 4% 2% 0% 0% 
Personal Relocation

 

10% 10% 11% 10% 0% 
Retirement Planning

 

5% 7% 6% 0% 10% 
Shopping

 

3% 3% 4% 3% 0% 
Other

 

9% 11% 8% 8% 10% 
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DIRECTION OF JOURNEY  

  
DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     
North

 
35% 27% 40% 33% 63% 

South

 

44% 53% 39% 42% 38% 
East

 

10% 8% 9% 16% 0% 
West

 

11% 12% 13% 9% 0% 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Data Collection Point

 

38% 44% 36% 34% 38% 
Southern Oregon

 

9% 9% 11% 8% 0% 
South Coast

 

7% 6% 6% 9% 0% 
North Coast

 

6% 3% 5% 10% 13% 
Portland Metro

 

6% 3% 8% 6% 0% 
Willamette Valley

 

4% 0% 4% 8% 13% 
Central Oregon

 

3% 4% 3% 4% 0% 
Eastern Oregon

 

1% 1% 1% 0% 0% 
Mt. Hood/The Gorge

 

1% 0% 1% 4% 0% 
Outside of Oregon

 

25% 30% 26% 19% 38% 

 

RETURNING VISITORS  

 

RETURNING 
VISITORS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Yes

 

52% 62% 52% 43% 50% 
No

 

48% 38% 48% 57% 50% 
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LENGTH OF STAY / AVERAGE EXPENSE PER DAY  

 
LENGTH OF STAY 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

1 Day

 

28% 36% 24% 27% 17% 
2 Days

 

16% 15% 11% 22% 33% 
3 Days

 

6% 2% 9% 6% 0% 
4 Days

 

10% 8% 8% 13% 33% 
5 Days

 

6% 4% 8% 8% 0% 
6 Days

 

3% 2% 5% 0% 17% 
7 or More Days

 

31% 34% 35% 25% 0% 

 

AVERAGE EXPENSE

 

PER DAY

   

$118.85

  

$106.54

  

$116.93

  

$137.74

  

$84.17 

 

ACTIVITIES WHILE ON VACATION  

  

ACTIVITIES WHILE  
ON VACATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Sightseeing

 

19% 21% 17% 18% 21% 
Shopping

 

11% 11% 11% 9% 8% 
Historical Sites

 

10% 10% 10% 9% 17% 
Hiking

 

8% 7% 8% 9% 13% 
Bird Watching

 

4% 5% 4% 4% 8% 
Art Galleries/Crafts

 

4% 5% 4% 4% 4% 
Beach Time

 

3% 0% 4% 6% 4% 
Wineries

 

5% 3% 5% 6% 4% 
Real Estate

 

4% 5% 3% 3% 4% 
Crater Lake

 

6% 3% 7% 8% 0% 
Theatre/Dance/Music

 

2% 4% 1% 2% 4% 
Fishing

 

3% 4% 3% 3% 0% 
Golf

 

2% 1% 1% 3% 0% 
Attend an Event

 

3% 3% 5% 2% 4% 
Jetboating

 

3% 2% 4% 4% 0% 
Cycling

 

2% 3% 2% 1% 0% 
Visiting a Spa

 

1% 2% 1% 0% 0% 
Whitewater Rafting

 

2% 2% 3% 3% 0% 
Winter Sports

 

1% 2% 1% 0% 0% 
Other

 

7% 8% 6% 7% 8% 
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MODE OF TRANSPORTATION  

 
MODE OF 

TRANSPORTATION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Car (Private & Rent)

 

82% 88% 71% 91% 75% 
RV

 

10% 7% 16% 3% 25% 
Air (Commercial)

 

6% 4% 10% 0% 0% 
Air (Private)

 

0% 0% 0% 5% 0% 
Motorcoach Tour

 

1% 1% 1% 0% 0% 
Motorcycle

 

1% 0% 2% 0% 0% 
Other

 

0% 0% 0% 2% 0% 

 

TRAVEL PARTY COMPOSITION  

  

TRAVEL PARTY 
COMPOSITION 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS  

     

1 Person

 

13% 21% 8% 8% 38% 
2 Person

 

63% 67% 67% 58% 38% 
3 Person

 

10% 6% 10% 14% 25% 
4 Person

 

9% 6% 6% 17% 0% 
More than 4 People

 

5% 1% 8% 5% 0% 

 

ACCOMMODATIONS USED  

  

ACCOMODATIONS 
USED 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     

Motel/Hotel

 

46% 41% 49% 47% 44% 
Bed & Breakfast

 

3% 1% 5% 1% 0% 
Friends & Family

 

11% 16% 10% 10% 0% 
RV

 

12% 15% 16% 4% 22% 
Camping

 

11% 3% 7% 25% 11% 
Time Share

 

1% 0% 1% 1% 0% 
Condo

 

1% 0% 1% 1% 0% 
Resort

 

1% 1% 1% 1% 0% 
Passing Through

 

5% 3% 5% 7% 11% 
Other

 

8% 19% 5% 3% 11% 
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TRIP PLANNING TOOLS  

  
TRIP PLANNING 

TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

GRANTS PASS 

     
Internet

 
31% 27% 31% 34% 40% 

Travel Oregon Mag

 

8% 10% 9% 6% 0% 
SOVA Guide

 

5% 5% 5% 4% 0% 
Commercial Guides

 

4% 4% 5% 3% 7% 
Local Brochures

 

13% 14% 11% 11% 20% 
Past Experience

 

15% 12% 18% 16% 13% 
Travel Agent

 

2% 2% 2% 3% 7% 
Friends - Relatives

 

13% 15% 12% 12% 7% 
Other

 

9% 11% 7% 11% 7% 

  

DEMOGRAPHICS  

  

GRANTS PASS 
DEMOGRAPHICS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

EDUCATION 

     

Post-Graduate

 

23% 20% 18% 30% 25% 
College Graduate

 

33% 26% 38% 33% 38% 
Some College

 

31% 29% 35% 29% 38% 
High School or Less

 

13% 26% 9% 8% 0% 
AGE 

     

Under 18

 

0% 0% 0% 0% 0% 
18-34

 

10% 8% 8% 14% 0% 
35-49

 

16% 18% 14% 17% 13% 
50-64

 

45% 44% 42% 47% 63% 
65 or More

 

29% 29% 35%% 23% 25% 
MARITAL STATUS

      

Married

 

72% 75% 73% 66% 75% 
Domestic Partner

 

4% 0% 5%% 8% 0% 
Divorced/Widowed

 

15% 14% 14% 15% 25% 
Never Married

 

9% 11% 8%% 11% 0% 
INCOME 

     

Under $20,000

 

9% 10% 10% 9% 0% 
$20-29,999

 

7% 10% 7% 5% 0% 
$30-39,999

 

6% 10% 3% 5% 0% 
$40-49,999

 

9% 3% 13% 9% 29% 
$50-59,999

 

8% 10% 8% 7% 0% 
$60-69,999

 

15% 12% 13% 20% 29% 
$70-79,999

 

14% 16% 12% 14% 14% 
$80-$100,000

 

13% 12% 15% 13% 14% 
$100,000 or More

 

17% 16% 18% 18% 14% 
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KLAMATH FALLS 

 
For analysis we have provided a recap for each quarter that data was collected from January 
2008 through December 2008.  The year, Jan-Dec 2008, recap is not a quarter average. It is 
based on a re-calculation of all data collected in the 12-month period.  Data may be missing if a 
location did not participate in a quarter or returns were not sufficient for statistical purposes.  

The margin of error for the overall study (12 months) is +/-2.00; however the margin of 
error for quarters and individual location reports will vary depending on sample sizes 
each quarter.  

RECAP OF SURVEYS COLLECTED IN KLAMATH FALLS  

 

Location 
1st Qt 08 

Jan 
Feb 
Mar 

2nd Qt 08 
Apr 
May 
Jun 

3rd Qt 08 
Jul 
Aug 
Sep 

4th Qt 08 
Oct 
Nov 
Dec 

TOTALS

 

Travel 
Klamath

   

58  143  210  66  477 

 

LOCAL QUESTION           

SPECIFIC TRIP PLANNING TOOLS   

 

SPECIFIC 
TRIP PLANNING 

TOOLS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

TRAVEL KLAMATH 

     

Travel Klamath  
Brochure

 

19% 15% 22% 19% 16% 

Klamath County 
Brochure

 

11% 10% 11% 12% 9% 

Other 

 

Brochures

 

19% 16% 21% 18% 23% 

Visited Travel 
Klamath Website

 

18% 23% 16% 18% 16% 

Visited Other 
Websites

 

33% 36% 30% 33% 36% 

 

SOURCE OF BUSINESS  

 

SOURCE OF 
BUSINESS 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

TRAVEL KLAMATH 

     

Visitors

 

83% 86% 88% 79% 86% 
Locals

 

1% 5% 0% 0% 1% 
International

 

16% 10% 12% 21% 13% 
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PURPOSE OF TRIP  

  
PURPOSE OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

TRAVEL KLAMATH 

     
Vacation/Pleasure

 
67% 50% 68% 71% 62% 

 Friends/Relatives

 
12% 8% 10% 13% 16% 

Business

 

2% 3% 2% 2% 3% 
Travel Through

 

6% 9% 6% 6% 5% 
Business Relocation

 

1% 6% 1% 0% 1% 
Personal Relocation

 

4% 12% 5% 2% 5% 
Retirement Planning

 

2% 5% 1% 2% 4% 
Shopping

 

1% 2% 2% 0% 0% 
Other

 

4% 6% 5% 4% 4% 

 

DIRECTION OF JOURNEY  

  

DIRECTION  

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

TRAVEL KLAMATH 

     

North

 

46% 49% 46% 47% 44% 
South

 

32% 29% 28% 34% 35% 
East

 

7% 8% 7% 6% 6% 
West

 

15% 14% 20% 12 14% 

 

PRIMARY DESTINATION (OF YOUR TRIP)  

  

DESTINATION OF TRIP 

TOTAL 
2008 

Jan-Dec 

1st Qt 
2008 
Jan 
Feb 
Mar 

2nd Qt 
2008 
Apr 
May 
Jun 

3rd Qt 
2008 

Jul 
Aug 
Sep 

4th Qt 
2008 

Oct 
Nov 
Dec 

TRAVEL KLAMATH 

     

Data Collection Point

 

30% 52% 29% 23% 37% 
Southern Oregon

 

18% 13% 18% 20% 12% 
South Coast

 

5% 1% 7% 6% 5% 
North Coast

 

6% 6% 5% 7% 8% 
Portland Metro

 

6% 3% 5% 8% 8% 
Willamette Valley

 

3% 1% 2% 3% 3% 
Central Oregon

 

7% 7% 7% 7% 12% 
Eastern Oregon

 

2% 1% 2% 2% 0% 
Mt. Hood/The Gorge

 

3% 3% 3% 5% 0% 
Outside of Oregon

 

19% 13% 22% 20% 16% 

   




